
Seven and Foxtel snag cricket rights, meaning more content but maybe not for free
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Under a new broadcast rights deal Cricket Australia will part ways with its long broadcast
partner, the Nine Network, after more than 40 years. 

The A$1.182 billion deal lasts six years and will commence from this coming summer through to
2024. It will be split between Seven and Foxtel. 

As part of a new deal, Seven West Media will pay A$75 million per year to broadcast   Big Bash
League matches (43 of the 59), all home international tests, including the Ashes (2021-22),
some Women’s Big Bash League and International matches, along with award ceremonies
including the Allan Border Medal and Belinda Clark Award.

       Read more:       Are sport broadcast rights worth the money?

Foxtel will pay A$100 million per year and promises  to “show every ball of every over bowled in
Australia”, also part of the new deal. 

Foxtel will have a dedicated cricket channel. Its coverage will include: simulcasting games from
Seven, exclusive rights to men’s one day international and T20 games and 16 Big Bash League
matches. 

A key for part of the deal for Foxtel has been it securing exclusive digital rights. 

The Nine Network’s partnership with Cricket Australia had a rocky start when the Australian
Cricket Board decided to ignore Kerry Packer’s bid in 1976, in favour of the then partner - the
ABC. Packer then changed cricket forever with World Series Cricket . 
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http://www.sevenwestmedia.com.au/assets/pdfs/180413-SWM-Cricket2.pdf
http://theconversation.com/are-sport-broadcast-rights-worth-the-money-37460
https://www.cricketaustralia.com.au/media/media-releases/landmark-cricket-broadcast-partnership-announced/2018-04-13
http://www.espncricinfo.com/worldseries/content/story/72632.html
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Today’s new media rights deal is another major shift in Australian cricket history. Not only is it
the first time Seven will be involved in cricket, the new deal will also allow  Australian cricket
fans to have access to more cricket coverage than ever. 

While there are more hours, there is a definite shift in what will now be shown on free-to-air
television.

The negotiations

The current  cricket broadcast rights deal with Nine and Ten is a five year A$590 million deal,
ending this year. It was an 118% increase on the previous five-year deal. 

Cricket Australia desired a similar increase with its new broadcast rights deal, asking a A$1
billion price tag. While it reached the A$1 billion price tag, the deal is for six years rather than
five years. 

Despite this, the deal is on par with recent increases in the cost of Australian sports media
rights. Cricket Australia’s new rights deal matched the percentage increase  from the previous
deal, (achieved by the AFL) of 67%.

The winners and losers

The rights for Foxtel are a massive win, as Foxtel has lacked Australian summer sport content.
By gaining the cricket it now has a full-year calendar of Australian sport. Its exclusive digital
rights will allow Foxtel to expand its streaming platforms and potentially increase subscription
across both its cable and digital services.

Foxtel’s exclusive digital rights will also dictate what Seven can do with cricket coverage. In rec
ent
years Seven has established a free (with ads) and premium service for its major sporting rights,
including the tennis and the Olympics. For the cricket it appears that Seven will not be able to
incorporate this approach.
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https://www.cricketaustralia.com.au/media/media-releases/landmark-cricket-broadcast-partnership-announced/2018-04-13
http://www.abc.net.au/news/2013-06-04/grassroots-cricket-to-benefit-from-financial-windfall/4732566
http://www.abc.net.au/news/2018-04-13/cricket-coverage-shakeup-with-seven-and-foxtel-winning-rights/9652964
https://theconversation.com/sevens-olympic-coverage-could-change-the-way-we-watch-sport-on-our-screens-60563
https://theconversation.com/sevens-olympic-coverage-could-change-the-way-we-watch-sport-on-our-screens-60563
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Despite this Seven executives see  the cricket rights as a better deal in comparison to the
tennis rights, which it recently lost  to the Nine Network.
This is because the cricket media rights give the company over 400 hours of sport, more than
double that of the Australian Open.

       Read more:       Declining sport viewership shows why we should keep it on free TV

Previously  UBS media analyst Eric Choi had stated that Nine lost A$30-40 million a year on
the current cricket rights deal. Nine will still have cricket as part of its schedule  as it
has rights to the next Ashes series from England and the ODI World Cup in the UK in 2019 and
the T20 World Cups in Australia in 2020.

The biggest loser from the broadcasters’ perspective is Ten, that has held the rights and gained
high ratings from the Big Bash League. It will now need to find programming to fill a very big
void in its summer lineup.

Now Cricket Australia has to play a balancing act to make sure cricket is not placed behind a
pay-wall and therefore see levels of participation decline , as seen in the UK.

It has to ask itself, will Australians pay to watch cricket on their screens?

Marc C-Scott is a board member of C31 Melbourne (Community Television Station).

Authors: Marc C-Scott, Lecturer in Screen Media, Victoria University

Read more http://theconversation.com/seven-and-foxtel-snag-cricket-rights-meaning-more-co
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http://www.sevenwestmedia.com.au/assets/pdfs/180413-SWM-Cricket2.pdf
https://www.nineentertainmentco.com.au/2018/03/29/11/30/nine-secures-all-rights-to-tennis
http://theconversation.com/declining-sport-viewership-shows-why-we-should-keep-it-on-free-tv-72357
https://theconversation.com/chasing-the-audience-is-it-over-and-out-for-cricket-on-free-to-air-tv-76792
http://www.adnews.com.au/news/seven-and-foxtel-secure-cricket-media-rights-in-1bn-deal#IcOHmgeXZ32QV67p.99
https://theconversation.com/chasing-the-audience-is-it-over-and-out-for-cricket-on-free-to-air-tv-76792
http://theconversation.com/seven-and-foxtel-snag-cricket-rights-meaning-more-content-but-maybe-not-for-free-94976
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