
David Goliath: When Do Underdog Businesses Benefit from Neighborhood Giants?
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Is being located next to a big-name competitor always bad for your small business? A new
study in the Journal of Marketing Research shows that contrary to accepted belief, the presence
of a large, nearby competitor can actually boost the sales of smaller brands.

Read more http://www.alphagalileo.org/ViewItem.aspx?ItemId=148091&amp;CultureCode=en
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