Abandoning Websites: Are Annoying Ads Good for Business
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Most consumers have experienced online ads so garish, loud, or aggravating that they can’t
possibly be ignored. But a new study in the Journal of Marketing Research suggests that this

way of forcing customer’s attention may actually be bad for business.

Read more http://www.alphagalileo.org/Viewltem.aspx?ltemld=148092&amp;CultureCode=en
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