
Heightened Scents: Do Ambient Fragrances Make Consumers Purchase More?
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Do consumers make different choices based on the fragrance surrounding them? A new study
in the Journal of Marketing shows for the first time that the “temperature” of scents in a store
atmosphere may have a powerful effect on what and how much customers buy.

Read more http://www.alphagalileo.org/ViewItem.aspx?ItemId=148965&amp;CultureCode=en
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