
Does Black-and-White Advertising Help Consumers Make Better Decisions?

Written by Business News

According to a new study in the Journal of Consumer Research, black-and-white advertising
gets consumers to focus on basic product features while color advertising can influence
consumers to pay more for products with unnecessary extras.

Read more http://www.alphagalileo.org/ViewItem.aspx?ItemId=149009&amp;CultureCode=en
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