
Marketing a New Product? Getting Consumers to Visualize Using It Could Backfire

Written by Business News

Companies often provide detailed information that encourages consumers to visualize using a
new product. But does this make consumers more likely to buy it? According to a new study in
the Journal of Consumer Research, it depends on whether consumers picture themselves using
a new product in the past or in the future.

Read more http://www.alphagalileo.org/ViewItem.aspx?ItemId=149010&amp;CultureCode=en
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