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When it comes to business signage, colours aren't just for aesthetics. Choosing the right
colours for your company's signages can have a huge impact on its effectiveness. Colours have
the power to evoke emotions, set moods, stimulate the senses, and convey messages without
words. In fact, colours can influence up to 90% of snap judgments made about products or
brands.

  

In this blog post, we'll delve into the psychology behind colours in business signage and provide
a brief guide on how to choose the right colours for your company's signage. Whether you're a
small business owner looking for sign holders in Australia  or a marketing professional looking
to attract new audiences to your brand, you'll find the information here helpful to create
high-impact signage that resonates with your target audience.

  

  

Red. Blue. Green. Yellow. Orange. Purple. Black. White.

  

  

These colours may seem straightforward, but they can convey a myriad of emotions and
messages in different contexts. For example, red is associated with passion, excitement, and
urgency, making it a popular colour for clearance sales and limited time offers. Blue, on the
other hand, conveys trust, reliability, and professionalism, making it a go-to colour for banks,
law firms, and other corporate entities.

  

  

Green is associated with nature, health, and growth, making it a popular colour for organic food
stores, eco-friendly products, and wellness centres. Yellow, the colour of sunshine, is often
used to grab attention and convey cheerfulness, making it a popular choice for restaurants,
cafes, and retail stores.
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However, the psychology of colours goes beyond these basic associations - different shades,
tones, and combinations can create different effects and connotations. For example, dark
shades of blue can be seen as cool and calming, while lighter shades of blue can be seen as
soft and playful.

  

  

Purple can be associated with luxury and sophistication, but also with creativity and
individuality. And finally, black can be seen as elegant and professional, but also as mysterious
and aggressive. If you want to create a specific mood or personality for your brand, you need to
choose the right colours that match your values and goals.

  

  

So how do you choose the right colours for your company's signage? Here are a few tips:

  

  

· Define your brand personality

  

  

Before you choose any colours, you need to define your brand's personality. How do you want
your customers to perceive your brand? Are you serious or playful? Traditional or innovative?
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Masculine or feminine? Write down a few adjectives that reflect your brand's values, essence,
and tone.

  

  

· Research your target audience

  

  

Who are your customers? What are their demographics, psychographics, and preferences?
What appeals to them? Research your target audience's culture, lifestyle, and behaviour to get
insights on what colours they find attractive and meaningful.

  

  

· Check your competition

  

  

What colours are your competitors using? How can you differentiate yourself from them? You
don't want to use the same colours as your rivals, as it can confuse your customers and dilute
your brand identity.

  

  

· Experiment with colour combinations
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Once you have a few colours in mind, experiment with different combinations and contrasts to
see what works best. You can use online tools like Canva or Adobe Colour to create a custom
palette and test different scenarios.

  

  

· Get feedback from others

  

  

Don't be afraid to ask for feedback from your colleagues, friends, or customers - they can
provide valuable insights and perspectives that you may have overlooked.

  

  

In conclusion, colours in business signage are not just a matter of preference or taste

  

  

They can impact your brand's image, reputation, and bottom line. By understanding the
psychology of colours and following the tips above, you can create powerful signage that
resonates with your target audience and communicates your brand's values and personality.
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