Innovative Brands Remain Robust within Kenya's Private Pharmaceutical Market

Written by Australian Business

CAPE TOWN, South Africa, Oct. 2, 2013 /PRNewswire/ -- Recent analysis undertaken by the
healthcare unit at Frost & Sullivan Africa has
highlighted some of the stronger performing brands in

Kenya's

pharmaceutical market. Within the anti-infective therapeutic segment analysed, products
licensed by GlaxoSmithKline (GSK) were particularly strong across various active ingredient
classes. The complete study provides a synopsis of top-selling products within the anti-infective,
cardiovascular, and diabetes therapeutic segments at one of

Nairobi's

several hospital outpatient pharmacies.

The Kenyan pharmaceutical market was valued at approximately $423.2 million in 2012 at
ex-manufacturer prices and today is heavily dependent on the private patient clientele.
Affordability remains a primary restraint in the domestic market, along with low reimbursement
levels. Increasingly, urban consumers constitute the primary market segment for the Kenyan
pharmaceutical market, while private hospital pharmacies remain the principal pharmaceutical
vendors within

Kenya's

urban pharmaceutical market.

"The Kenyan prescription pharmaceutical market is forecast to grow at a CAGR of 11.8
percent," notes Frost & Sullivan healthcare team leader Ryan Lobban. "Prescription market
segments account for approximately 78.0 percent of the pharmaceutical market. The fastest
growth will occur within the over-the-counter (OTC) market segment at approximately 14.3
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percent over the forecast period; while the largest and fastest-growing prescription market
segments within Kenya
comprise of the cardiovascular, diabetes, and anti-infective therapeutic segments."

Within the Kenyan pharmaceutical market, GSK is regarded as the market share leader with
approximately 12.0 percent market share, primarily as a result of previous strategies pursued in
2009, which reduces the price of key products by approximately 40.0 percent. Approximately
41.0 percent of all anti-infectives sold in pharmacy were licensed to GSK.

"GSK's dominance in the overall market is largely attributable to its success in the anti-infectives
market segment, a therapeutic segment which accounts for approximately 42.0 percent of all
revenues generated in the Kenyan prescription market segment," states Lobban "The prices of
Amoxil® 500mg, Suprapen® 500mg, and Floxapen® 500mg are particularly competitive within
the respective active ingredient classes."

Kenya's cardiovascular market is the most dominant and fastest growing prescription market
segment. The market was valued at approximately $36.0 million in 2012 and is
expected to grow at a CAGR of 15.4 percent between 2012 and 2019. The Kenyan diabetes
market was valued at approximately

$33.1 million

in 2012 and is expected to grow at a CAGR of 13.5 percent between 2012 and 2019.

"Based on revenue segmentation, Nebilit® 5mg, licensed to Menarini, was the top-selling
cardiovascular product and accounted for approximately 7.0 percent of the revenues for
prescription products sold. Within the diabetes therapeutic segment analysed, Merck Serono's
Glucophage® 500mg was the most popular product based on volume segmentation, accounting
for approximately 19.8 percent of all oral hypoglycaemic tablets sold."

Despite the high penetration of generic manufacturers within the overall industry, a key highlight
of the study is the preference of private consumers for innovator-branded products.

"A critical success factor within the Kenyan market is the use of distributors with established
networks with key vendor outlets," Lobban concludes.
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For more information on the above healthcare analysis, please email Samantha James,
Corporate Communications, at

samantha.james@frost.com

, with your full name, company name, job title, telephone number, company email address,
company website, city, state and country.

About Frost & Sullivan

Frost & Sullivan, the Growth Partnership Company, works in collaboration with clients to
leverage visionary innovation that addresses the global challenges and related growth
opportunities that will make or break today's market participants.

Our "Growth Partnership" supports clients by addressing these opportunities and incorporating
two key elements driving visionary innovation: The Integrated Value Proposition and The
Partnership Infrastructure.

- The Integrated Value Proposition provides support to our clients throughout all phases
of their journey to visionary innovation including: research, analysis, strategy, vision, innovation
and implementation.

- The Partnership Infrastructure is entirely unique as it constructs the foundation upon
which visionary innovation becomes possible. This includes our 360 degree research,
comprehensive industry coverage, career best practices as well as our global footprint of more
than 40 offices.

For more than 50 years, we have been developing growth strategies for the global 1000,
emerging businesses, the public sector and the investment community. Is your organization
prepared for the next profound wave of industry convergence, disruptive technologies,
increasing competitive intensity, Mega Trends, breakthrough best practices, changing customer
dynamics and emerging economies?

Contact Us:  Start the discussion Join Us: Join our community Subscribe:
Newsletter on "the next big thing"
Register: Gain access to visionary innovation
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