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ORLANDO, Fla., Oct. 10, 2013 /PRNewswire/ -- After achieving $25 million for sales in August,
Jeunesse Global has surpassed a new milestone by generating over 
$30 million
in September: the same month the company celebrated its 4
th 

Anniversary. Top Distributor ranks have risen exponentially in September alone and are
reaching record peaks. Jeunesse has already grossed more than 
$180 million
since the beginning of 2013, and this achievement is securing a path to generating an estimated

$250 million
by the end of this year. The latest edition of Direct Selling News' "Global 100 Special Report"
announces that Jeunesse had a growth curve of 94% in sales revenue last year, which places
the company third on the list for average growth. The company is now looking at a current
growth curve of over 125% for 2013.

                                                               

With the 2013 We Are Generation Young EXPO World Conference in Thailand concluded,
Jeunesse officially launched the new LUMINESCE™ ultimate lifting masque as an addition to
the popular LUMINESCE™ skincare line. Alongside this launch was the release of their
groundbreaking supplement, FINITI™, for the 
Asia-Pacific
region. 

                                                               

Over 8,000 people attended this year's EXPO, which opened its doors to Distributors from all
parts of the world. The EXPO in Thailand united hundreds of cultures and served to strengthen
ties with Distributors globally. During the EXPO, the company also announced four new ranks
(Triple Diamond, Presidential Diamond, Imperial Diamond and Crowne Diamond), with the
Crowne Diamond rank awarding a one million dollar
bonus
.

                                                               

"We are extremely encouraged by the progress and growth of our September figures compared
to August.  We are already experiencing tremendous momentum coming out of our 2013 EXPO
World Conference, which celebrated our 4th Anniversary and truly defined our culture of

 1 / 2



Jeunesse Reaches A 30 Million Dollar Month

Written by Australian Business

'Generation Young.'  The confidence level is at an all-time high, as we feel Jeunesse is in a
unique position to leverage our global platform by closing out this year in record fashion.  We
have set up a solid global infrastructure, which we feel will allow the company to not only
expand our current foundational leadership, but sustain the growth for many years to come,"
said Scott A. Lewis, Chief Visionary Officer.

                                                               

In just four years, Jeunesse has established twenty offices worldwide; implemented a fully
global platform; and opened distribution channels to over 85 countries. Furthermore, Jeunesse
was recognized as 78th on the Direct Selling News' prestigious "Top 100 List" for 2012 and was
recently bestowed the Direct Selling Association's "Rising Star Award" for 2013. Its recent
accomplishments have helped Jeunesse expand into one of the most respected anti-aging
leaders on the market today. 

                                                               

About Jeunesse GlobalJeunesse is a leading network marketing company devoted to
encouraging healthy living. Their research focuses on adult stem cell technology, telomere
support, DNA repair, and nutrigenomics. Products are made in the U.S
.A.
and are exclusively formulated for Jeunesse. With a multi-lingual customer service, back office
support team, global enrollment system, and in-house programming, the company is fully
operational in 20 offices around the world. Its distribution channels extend to over 85 countries.
For more information, please visit 
www.jeunesseglobal.com
. Jeunesse and the Jeunesse logo are registered trademarks of Jeunesse Global, LLC in the
U.S. and/or other countries.

                                                               

Follow Jeunesse on Facebook or Twitter http://www.facebook.com/TheScienceOfYouthfulAg
ing https://twitter.com/jeunesseglobal

                                                               

WEBSITE: http://www.jeunesseglobal.com

                                                              

SOURCE  Jeunesse Global
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