
Family Video Provides Fans a "Get Eaten By A Shark," Cameo in "Sharknado 2."

Written by Australian Business

    GLENVIEW, IL, September 13, 2013 /24-7PressRelease/ -- Family Video has launched their
Sharknado 2: The Second One Cameo Contest, which offers one lucky fan and their guest a
chance to get eaten by a shark on camera and be featured in the sequel to Sharknado! Fans
are asked to get creative and submit photos via Familyvideo.com, showcasing themselves
scared and/or eaten by a shark in the most memorable and creative way. Another way to enter
for a chance to win is to simply purchase or rent the first Sharknado movie either in Family
Video stores or online at Familyvideo.com. 

In order to be eligible entrants must post their submitted photos on their own Twitter or
Instagram account (must be public) and tag; #Sharknado2GetEaten, @FamilyVideo, and
@SharkNadoFilm by no later than until September 16, 2013, 11:59pm ET. Photos can also be
posted to Family Video's Facebook page. 

The first Sharknado movie has thus far proved that a campy, B-movie can become a big cult
winner.This budget TV disaster movie is about a hurricane that unleashes an aerial shark attack
on Los Angeles. The film, which stars former B-list actors Ian Ziering and Tara Reid, has its lead
characters attempt to save Los Angeles from "sharknados" with chainsaws and bombs as the
killer fish eat their friends and destroy landmarks such as the Hollywood sign.

About Family Video Family Video is the largest movie and game rental chain in the United
States, operating more than 775 stores in 19 states and Canada. The company has developed
more than 600 retail strip centers, with tenants ranging from Fortune 500 companies to local
community retailers. For more information or a list of store locations, visit familyvideo.com.
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